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The main purpose of this Brand Guidelines is to deliver consistency —
noth Iin the message content and of the visual manifestations of the
orand applications. A clearly defined brand guideline manual should be

used to drive alignment at every point of guest, supplier and associate
contact in the organisation.

Introduction

Whether you are one of our partners, suppliers or associates we hope
that you will work with us to consistently deliver the SCFHS brand.
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1.0 Brandmark

1.1 Components
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Our brandmark is made up of two
components, the Symbol and the
Wordmark.

The two components have been
designed to work together as a unit
and the relationship must not be
altered unless otherwise stated in this
guidelines document.

It is flat and solid. No shadows, no
reflections and no fancy effects. Since
it is simple brandmark, we must treat
it the right way.

The following pages cover the correct
usage to ensure the brandmark
always looks its best.

Symbol

cuanll wlnnAaill djagewll dumll
Saudi Commission for Health Specialties \/
t )

Wordmark

cuanll AlnnAaill djagewll duml
Saudi Commission for Health Specialties

"




1.0 Brandmark

Approved Formats 1. Horizontal Format (Primary) 2. Vertical Format

1.2 Brandmark

There are four approved variations of
our Brandmark.

1. Horizontal Format

The Horizontal format is the Primary
Logo and should be used whenever
possible.

2. Vertical Format . el 21l éungowl &l V

3. Arabic Format Cm e 1 LT V ) iy - . e

4. English Format Saudi Commission for Health Specialties aianll lnnaill &jagewll diymll
Saudi Commission for Health Specialties

These format of the logo may be used
if required by the spatial constraints of
an application.

Always use approved variations and

do not attempt to recreate any other
variation. 3. Arabic Format 4. English Format

cuagoewl] dumll Saudi Commission

cuanll clanAill \ for Health Specialties \
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1.0 Brandmark

1.3 Clear Space
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The brandmark is always surrounded
by a minimum area of clear space that
helps maintain the prominence and
legibility of the brandmark.

The construction of the clear space
area is based on the half height of the
Monogram, known as the “X-height”.

The Clear Space around the brandmark
at whatever size it appears is the
“X-height”.

Other format of the logo follows the
same guidelines as the primary logo.

cuanll wlnnAaill djagewll dumll
Saudi Commission for Health Specialties

\

cuanll AlnnAaill djagewll duml

Saudi Commission for Health Special

ties

%




1.0 Brandmark

1.4 Minimum size
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The horizontal format brandmark must
never be reproduced less than 30mm
in width.

The vertical format brandmark must
never be reproduced less than 25mm
in width.

The Arabic format brandmark must
never be reproduced less than 20mm
in width.

The English format brandmark must
never be reproduced less than 20mm
in width.

Where possible, carry out production
tests on alternate materials to ensure
legibility.

Print: 30mm Width Digital: 85px Width

cuanll klnnAaill d)agewl] dumll
Saudi Commission for Health Specialties

\”

Print: 25mm Width Digital: 70px Width

\ o

cunnll Alanaill @agewdl dimll
Saudi Commission for Health Specialties

Print: 20mm Width Digital: 55px Width

Print: 20mm Width Digital: 55px Width

cuagowl] dumll

anll ulnnAaill

\”

Saudi Commission
for Health Specialties \




1.0 Brandmark

1.5 Positioning
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When positioning the brandmark, it is
essential that the brandmark is kept
clear of all other graphics and is placed
in @ comfortable space of its own.

Although each application will need
to be considered individually, there
are recommended positions for the
vertical format and horizontal format
brandmark as illustrated here.

Horizontal Format (Primary)

aanll lanaill &agewll aiall %

Saudi Commission for Health Specialties V

aanll Cilanaill dagew dall %
A\

Saudi Commission for Health Specialties

Vertical Format

fffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffff o &,

\v \v

nnll WlanAill aagewll diall annll cilnnaill d)agewd! aimll
Saudi Commission for Health Specialties Saudi Commission for Health Specialties

T T

\v \>

aunnll wlnnaill dagewll dumll annll wlnnaill dagewll dumll
Saudi Commission for Health Specialties Saudi Commission for Health Specialties




1.0 Brandmark

1.5 Positioning
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When positioning the brandmark, it is
essential that the brandmark is kept
clear of all other graphics and is placed
in a comfortable space of its own.

Although each application will need to
be considered individually, there are
recommended positions for the english
format and arabic format brandmark
as illustrated here.

Arabic Format

éyageowll dnmll %

aunnll alnnAaill

\”

English Format

Saudi Commission %

for Health Specialties ~ \o?®”

Saudi Commission
for Health Specialties




1.0 Brandmark

1.6 Color Variations
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Primary Color Palette

The Brandmark can be reproduced

in the following color variations only.

Endeavor where possible to utilise
the Full Color versions of the
Brand ldentity to build equity in the
primary colors of the brand.

Full Color Version

vl lanaill dm I & acall
Saudi Commission for Health Specialties

\ " o

White Over Colored Background

vl lanaill dn I il
Saudi Commission for Health Specialties

el Glanaill dm Il &bl
Saudi Commission for Health Specialties

el Clanaill dn Il &bl
Saudi Commission for Health Specialties




1.0 Brandmark

1.1 Components Secondary Color Palette
- Srendman When using the brandmark on
1.3 Clear Space
. . a secondary color background,
1.4 Minimum size . . :
R it should appear in white.
1.5 Positioning
1.6 Color Variations el ! I &l el T Il & ]
| The brar\dmark should never Ay = il frim | &byl 2 s Al e | &byl
1.7 Black & White appear in full color. . - D : - D
18 Metallic Foil Saudi Commission for Health Specialties Saudi Commission for Health Specialties
1.9 Misuse

el Glanaill dn I el Glanaill dm I i ucall
Saudi Commission for Health Specialties Saudi Commission for Health Specialties

el Clanaill da Il &bl el Clanaill dn Il &bl
Saudi Commission for Health Specialties Saudi Commission for Health Specialties
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1.7 Black & White
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Black and White Versions

In some cases, a full color brandmark
may not be practical or possible due
to limitations in printing. For these
instances we may use a gray version
(made as a 50% tint of black) or a one-
color black or white brandmark.

vl Glanaill dn I éiucl
Saudi Commission for Health Specialties

)l Glanaill dm Il &bl
Saudi Commission for Health Specialties

\ > o

\ > o

unnll alnnAill égagewll anall
Saudi Commission for Health Specialties

el Clanaill &a Il &bl
Saudi Commission for Health Specialties

\”

\”




1.0 Brandmark

1.8 Metallic Foil
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Sample of brandmark application
with Metallic foil finish.

Gold Foil

( 1) c_um_ll<

Saudi C ecialties

\ "

Silver Foil

Saudi Comm

cmﬂc d

ialties \ g

arnll Alanaill @aagewll aumll

1di Commission for Health Specialties

A\ o

| Glamaill @agoewll auall

ission for Health Specialties ~ \g#*”




1.0 Brandmark

1.9 Misuse
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To maintain the integrity of our
brandmark, and to promote the
consistency of the brand, it is
important to use the brandmark as
described in these guidelines.

The examples shown here illustrate
possible misuses of our brandmark
that should be avoided.

Please do not:

1. Rearrange the brandmark.

2. Change the brandmark colors.

3. Stretch the brandmark.

4. Use any filters or effects on the
brandmark.

5. Change the typeface of the
brandmark.

6. Remove any element from the
brandmark

7. Alter the proportions of the
brandmark.

8. Use the primary version of the
brandmark against a Colored
background.

9. Use the brandmark against a
cluttered photographic image.

The same rules applies on all other
formats.

01 02

cuanll ¢
Saudi Commissio

“ Cllanaill a)n I &yl
mmission for Health Specialties

04

duanll O
Saudi Commissio

Sgawll alymll %

Health Specialiies

Sgewll aial %

Health Specialties

&.,as;z«.Jl M|%

T Health Specialties \”

06

cuanll ¢
Saudi Commissio

jageuld] anall
T Health Specialties

07

cuanll calanAill

Saudi Commission for

- ”%
alth Specialties
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2.0 Color Palette

2.1 Primary Color Palette
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Shown opposite are the color
breakdowns for the SCFHS color
palette.

The following values should be used
with the following applications:

Pantone® — offset printing
CMYK - offset printing/digital printing
RGB - on screen

PANTONE® 7694 C

C100 M77 Y34 K21
RO G65 B107
HEX 00416B

PANTONE® 3395 C

C86 MO Y65 KO
RO G192 B139
HEX 00C08B

PANTONE® 445 C

C69 M54 Y54 K30
R77 G88 B88
HEX 4D5858




2.0 Color Palette

2.1 Primary Color Palette Shown opposite are the color

2.2 Secondary Color Palette breakdowns for the SCFHS color
palette. PANTONE® 2985 C PANTONE® 318 C
The following values should be used C59 M4 Y2 KO C44 MO Y16 KO

R84 G192 B232 R132 G218 B222

with the following applications:
HEX 54COES8 HEX 84DADE

Pantone® — offset printing
CMYK - offset printing/digital printing
RGB - on screen

PANTONE® 367 C PANTONE® 7669 C

C41 MO Y82 KO C72 M70 Y9 K1
R162 G212 B%4 R98 G93 B156
HEX A2D45E HEX 625D9C

PANTONE® 141 C PANTONE® 7416 C PANTONE® 711 C

C4 M22Y75 KO C3 M73Y70 KO C12 M97 Y92 K3
R244 G197 B92 R234 G104 B82 R208 G44 B47
HEX F4C55C HEX EA6852 HEX DO2C2F
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3.0 Typography

3.1 English Font
3.2 Arabic Font
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The primary typeface is DIN

Next LT Arabic. It should be used
predominantly on all English and
Arabic communication.

Helvetica is our secondary typeface.

It can be used as a substitute
typeface for on digital applications
such as e-mails or websites.

DIN Next LT Arabic - Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

DIN Next LT Arabic - Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

DIN Next LT Arabic - Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

DIN Next LT Arabic - Heavy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

DIN Next LT Arabic - Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

DIN Next LT Arabic - Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

DIN Next LT Arabic

A




3.0 Typography

3.1 English Font
3.2 Arabic Font
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The primary typeface is DIN

Next LT Arabic. It should be used
predominantly on all English and
Arabic communication.

Helvetica is our secondary typeface.

It can be used as a substitute
typeface for on digital applications
such as e-mails or websites.

DIN Next LT Arabic - Medium
PPuydjliniooduul
SlgogpJuddguweechb

. ITPEDTIVAS

DIN Next LT Arabic - Black
PPyuygnjlisdoadaul
SlUgogpJud guwegegbb
.IFTPEOIVAQ

DIN Next LT Arabic - Regular
PR jlddzdooduuyl
SdgoygpdJd guweehbb

. ITFEOTIVAY

DIN Next LT Arabic - Heavy
PPRYIgejIdadadaul
SlUgogpJu guwegehb
+ITPEOTVASQ

DIN Next LT Arabic - Light

PP Wjjiddooduyl
Sdgogpdudguogeebb
I TPEOTVAS

DIN Next LT Arabic - Bold
PPRysjlizdogdaul
SldgogpJu guwgebb
.ITPEDIVAQ

DIN Next LT Arabic

A
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4.0 Graphic Device

4.1 Introduction The brand graphic is a primary
element used within our Identity. It
should never be altered or redrawn.

When applied it should be used to
benefit the visual or communication,
and should be used to contrast the
brandmark.

0 :j | J— N !
The Corner !

should bealways - g The Cap should
Rounded Corner. be always
Rounded Edges.
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4.0 Graphic Device

4.2 Positioning
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When positioning the Graphic
Device, It is essential that the device
is kept clear of all other graphics
and is placed in a comfortable
space of its own.

It allows the designer to make
informed decisions, which
eliminates the random placement of
the brandmark and helps to ensure
that the various components work
together within the overall design.




4.0 Graphic Device

4.3 Color Variations
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The Graphic Device can be
reproduced in the following color
variations only.

Endeavor where possible to utilise
the Full Color versions of the
Graphic Device to build equity in the
primary colors of the brand.
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5.0 Stationery

5.1 Business Card
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Logo Size
Height: 10mm

Name and Surname
DIN Next LT Arabic, Medium, 8pt

Job Title
DIN Next LT Arabic, Regular, 7.5pt

Address
DIN Next LT Arabic, Regular, 7.5pt

Contact Details
DIN Next LT Arabic, Regular, 7.5pt

Slogan
DIN Next LT Arabic, Regular, 10pt

Graphic Device
Stroke 1.5pt

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

cuanll wlansill ayjagewll dumll
Saudi Commission for Health Specialties \/

Wl Job ol
bl ouuall
Card Holder Name
Job Position

+966 59 000 0000

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,




5.0 Stationery

5.2 Letterhead
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Logo Size
Height: 16mm

Address
DIN Next LT Arabic, Regular, 9pt

Contact Details
DIN Next LT Arabic, Regular, 9pt

Graphic Device
Stroke 2.5pt

sanll Clanaill am | aigenl
Saudi Commission for Health Specialties

dyogoull dupell @5)acll  P.O.Box 94656 Li.gp T.+966 11 0000000.ws info.scfhs.org.sa
}(ingdom of Saudi Arabia Riyadh 11414 Uyl F.+966 11 000 0000..6 www.scfhs.org.sa

v’




5.0 Stationery

5.3 Envelope - DL
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Logo Size
Height: 14mm

Address
DIN Next LT Arabic, Regular, 9pt

Contact Details
DIN Next LT Arabic, Regular, 9pt

Graphic Device
Stroke 2.5pt

S amll ilaaaill dm I &bl
Saudi Commission for Health Specialties

(g

ki_gag_luul duyell da4loall  P.O.Box 94656 .o T.+966 11000 0000.2 info.scfhs.org.sa
Kingdom of Saudi Arabia  Riyadh 11414 Uyl F.+966 11 000 0000..6 www.scfhs.org.sa




5.0 Stationery

5.4 Envelope - C5
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Logo Size
Height: 14mm

Address
DIN Next LT Arabic, Regular, 9pt

Contact Details
DIN Next LT Arabic, Regular, 9pt

Graphic Device
Stroke 2.5pt

aunnll ulanAaill dyagewll aumll j
Saudi Commission for Health Specialties \/

Q_ng_Q_u.l“ duyell a4looll  P.O.Box 94656 u. o T.+966 11 0000000 .5 info.scfhs.org.sa
Kingdom of Saudi Arabia  Riyadh 11414 gLyl F.+966 11 000 0000 ..6 www.scfhs.org.sa




5.0 Stationery

Logo Size
Height: 16mm

Address asanll lanaill &agew ahal %

Saudi Commission for Health Specialties V
DIN Next LT Arabic, Regular, 9pt

5.5 Envelope - C4

Contact Details
DIN Next LT Arabic, Regular, 9pt

Graphic Device
Stroke 2.5pt

dyogeull duypell A4lanll  P.0O.Box 94656 L. gp T.+966 11 0000000.c5 info.scfhs.org.sa
Kingdom of Saudi Arabia Riyadh 11414 Uyl F.+966 11 000 0000..6 www.scfhs.org.sa

20

20
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5.0 Stationery

Logo Size
Height: 20mm 25

Address annll Glanaill aagew dbal %

D I N N ext LT A ra b | C ' R eg u la r' 1 2 pt Saudi Commission for Health Specialties V

5.6 Envelope - C3 Contact Details
; DIN Next LT Arabic, Regular, 12pt

Graphic Device
Stroke 3.5pt

dagoulldyyell @4lanll  P.0.Box 94656 .o T.+966 11 000 0000.c5 info.scfhs.org.sa
Kingdom of Saudi Arabia  Riyadh 11414 Uyl F.+966 11 000 0000..6 www.scfhs.org.sa /\

25 25
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5.0 Stationery

5.7 Notepad - A5
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Logo Size
Height: 12mm

Website
DIN Next LT Arabic, Regular, 8pt

Graphic Device
Stroke 2.75pt

annll Glnnsill dagewl Gl %
\”

Saudi Commission for Health Specialties

www.scfhs.org.sa

Saudi Commission for Health Specialties




5.0 Stationery

5.8 Notepad - A4
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Logo Size
Height: 16mm

Website
DIN Next LT Arabic, Regular, 10pt

Graphic Device
Stroke 4.25pt

e ‘@

Saudi Commission for Health Specialties

___www.scfhs.org.sa

sianl ilanaill &yageul Gl
Saudi Commission for Health Specialties

(g




5.0 Stationery

Logo Size

Height: 16mm

Address | | i |
DIN Next LT Arabic, Regular, 9pt saudici*fnﬂ‘iiﬁﬂﬁ?ﬁ?giﬁﬁ \~

Contact Details
DIN Next LT Arabic, Regular, 9pt

Slogan
5.9 Folder DIN Next LT Arabic, Regular, 24pt

Graphic Device
Stroke bpt

ia._..pg.sr_mjl auell @4loall  P.O.Box 94656 .o T.+966 11 000 0000 .cs info.scfhs.org.sa
Kingdom of Saudi Arabia - _Riyadh 11414 gLyl - F. +966.11 000 0000 .6 www.scfhs.org.sa
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5.0 Stationery

[llustrated on this page are
the recommended designs
for the certificate cover.

5.10 Certificate Cover

T

mdlu@ﬂ@:wul@mjl% sunnl Clanaill ayageudl abal
Saudi Commission for Health Specialties \/ Saudi Commission for Health Specialties
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5.0 Stationery

Logo Size

Height: 12mm il il yagaul] syl
Saudi Commission for Health Specialties

Headline

DIN Next LT Arabic, Bold, 24pt ..
Website
DIN Next LT Arabic, Regular,9pt
Slogan

DIN Next LT Arabic, Regular, 20pt

5.11 Greeting Card Graphic Device Greeting Card
Stroke 2.5pt

37 | SCFHS | Brand Guidelines | Version 1.0




5.12 Stamp
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[llustrated on this page are
the recommended designs
for the company stamp.




5.0 Stationery

5.13 ID Card
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[llustrated on this page are
the recommended designs
for the Id card.

O O

aunnll alanAaill ayagewll aiall %
\V" g

Saudi Commission for Health Specialties

sl Jobd ouwl
watbgll ouuall
Card Holder Name
Job Position

O C O

aolsll / auibgll duggll 08
National ID / Igama No.

cliill 2yl
Expiry Date

aslbyl e jgisll Jb 6
diggll )l Lgayui clofl
annll Olooaill asgeuwll
+966 92 001 9393 :Laila

If you find this card, kindly
return it to Saudi Commission
for Health Specialties
Tel. +966 92 001 9393

www.scfhs.org.sa
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6.0 Digital

6.1 Social Media Twitter
Data Canvas
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6.0 Digital

6.1 Social Media Twitter
Examples

Competent Healthy
Community TS

Competent Healthy ‘z
Community

mlumnﬁu@:mlmlm | Clmanl agagaullai 1%

6clody ;oD 20000 in W @SchsOrg | www.scfhs.org.sa Saudi Commission for Health Specialties N\ 6cledy (,op 20100 jn W @SchsOrg | www.scfhs.org.sa / Saudi Commission for Health Specialties ~ \g#®”
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6.0 Digital

6.1 Social Media LinkedIn
Data Canvas

43 | SCFHS | Brand Guidelines | Version 1.0




6.0 Digital

6.1 Social Media LinkedIn
Examples

Competent Healthy
Community W “‘

Competent Healthy "
Community

R

1

—— e rai s X x _,_
e Lk B nan B R ﬁ % r L
ke . R e P T k4w o B L

MIQMMJMIMI% . SO 1%

6clody oD 20ido  in W @SchsOrg | www.scfhs.org.sa Saudi Commission for Health Specialties N\ 6clody (;ob 20i20 in W @SchsOrg | www.scfhs.org.sa Saudi Commission for Health Specialties ~ \g#®”
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6.0 Digital

6.1 Social Media Instagram
Data Canvas

45 | SCFHS | Brand Guidelines | Version 1.0




6.0 Digital

6.1 Social Media Instagram
Examples

Competent Healthy Competent Healthy
Community Community

MIQM@:@MIMI% ' . I%

6clody (oo 90in0  jn W @SchsOrg | www.scfhs.org.sa Saudi Commission for Health Specialties N\ 8cl64y (,aD 20ia0  jn W @SchsOrg | www.scfhs.org.sa SAUHCRRIRNE ., 1o Health Specialties
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6.0 Digital

7.1 Social Media Horizontal Format

Data Canvas
6.2 PPT Template "] Partnership Logo
63 WebSIte Partner Partnership Logo Partnership Logo leed POSltlon
6.4 Email Signature "| The partner logo

is always in the
top right corner
or top left corner
of the layouts.

Content Area
Flexible position
within the margins

=

e ctonb i g (mmn% R | m% Fixed Position

Brand Assets

Belody . ANl i in @SchsOrg | w! cfhs.org.sal Saudi Commission for Health Specialties 54 Belods .. an i in @SchsOrg | w! scfhs.org.sa Saudj Commission fpr Health Specialties 54 o
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6.0 Digital

Horizontal Format
Examples

6.1 Social Media

Partner

Lorem ipsum dolor sit amet, uts
consectetuer adipiscing elitsed
diam. lorem ipsum dolor sit.

uts consectetuer adipiscing elitsed.

Lorem ipsum dolor sit amet, uts consectetuer
adipiscing elitsed lorem ipsum dolor sit amet,
dipiscing.Lorem ipsum dolor sit amet, uts
consectetuer adipiscing elitsed lorem ipsum
dolor sit amet, uts adipiscing.Lorem ipsum
dolor sit amet.

01 02 03

Consetuer
Lorem ipsum sit
ametadipiscing
consectetuer.

Consetuer Consetuer

Lorem ipsum sit
ametadipiscing
consectetuer.

Lorem ipsum sit
ametadipiscing
consectetuer.

Adipiscing orem ipsum dolor sit amet,

Consectetuer
adipiscing elitsed

Lorem ipsum dolor sit

consectetuer adipiscing

Consectetuer
adipiscing elitsed

Lorem ipsum dolor sit

consectetuer adipiscing

ametadipiscing ipsum uts

elitsed consectetuer diam.

ametadipiscing ipsum uts

elitsed consectetuer diam.

6clody (oD 20120  in W @SchsOrg | www.scfhs.org.sa

annll Glanaill &agewl aiall %

Saudi Commission for Health Specialties \/

Lorem ipsum dolor sit
amet, uts consectetuer
adipiscing elitsed diam.
lorem ipsum dolor sit
amet, uts adipiscing
ipsum uts consectetuer
adipiscing elitsed
consectetuer diam.

Competent Healthy
Community

—

Lorem ipsum dolor sit
amet, uts consectetuer
adipiscing elitsed diam.
lorem ipsum dolor sit
amet, uts adipiscing
ipsum uts consectetuer
adipiscing elitsed
consectetuer diam.

&

X @ o

\V4

h

Lorem ipsum dolor sit
amet, uts consectetuer
adipiscing elitsed diam.
lorem ipsum dolor sit
amet, uts adipiscing.

Lorem ipsum dolor sit amet, uts
consectetuer adipiscing elitsed
diam. lorem ipsum dolor sit

amet, uts adipiscing.

dclody et} 20120 jn W @SchsOrg | www.scfhs.org.sa
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7.0 Digital

6.1 Social Media Horizontal Format
6.2 PPT Template Examples

6.3 Website

6.4 Email Signature

Competent Healthy 3,945

CO u n ity Students
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 2 0 k
diam nonummy nibh euismod tincidunt ut laoreet dolore

magna aliquam erat volutpat. Ut wisi enim ad minim veniam, Total amounts

quis nostrud exerci lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod tincidunt.

Lorem ipsum dolor sit amet, uts
consectetuer adipiscing elitsed
diam. lorem ipsum dolor sit
amet, uts adipiscing ipsum uts
consectetuer adipiscing elitsed
consectetuer diam.

[

Lorem ipsum dolor sit amet, uts
consectetuer adipiscing elitsed
diam. lorem ipsum dolor sit
amet, uts adipiscing ipsum uts
consectetuer adipiscing elitsed
consectetuer diam.

h

Lorem ipsum dolor sit amet, uts
consectetuer adipiscing elitsed

J diam. lorem ipsum dolor sit
4 amet, uts adipiscing.

Lorem ipsum dolor sit amet, uts
consectetuer adipiscing elitsed
diam. lorem ipsum dolor sit
amet, uts adipiscing.

ayanll Gladdil aagew il % annll Cilanaill aagewll ml%

n W @Schs0rg | www.scfhslorg.sa Saydi Commission fpr Health Specialtips 6clody oo 20100 in W @SchsOrg | www.scfhs.org.sa Saudi Commission for Health Specialties N\
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6.0 Digital

6.2 PPT Template
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Opening Screen
Examples

PRESENTATION
TITLE

DD/MM/YYYY

www.scfhs.org.sa

aynnll Glanaill dagewl diall %
"

Saudi Commission for Health Specialties

PRESENTATION
TITLE

DD/MM/YYYY

www.scfhs.org.sa

74—
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Saudi Commission for Health Specialties

PRESENTATION
TITLE

DD/MM/YYYY

www.scfhs.org.sa

aanll Clanaill aagewl aiall %

Saudi Commission for Health Specialties

PRESENTATION TITLE

DD/MM/YYYY

aanll lanail &agew all %
v

Saudi Commission for Health Specialties




6.0 Digital

6.2 PPT Template
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Section Dividers
Examples

Section Tittle
Subheadline

01 /\~__

Section Tittle
Subheadline

02

Section Tittle
Subheadline

Section Tittle
Subheadline




6.0 Digital

6.2
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PPT Template

Inside Pages
Examples

Page Title

Headline
Subheadline

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerc.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliqguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerc.

Page Title

Headline
Subheadline

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh
euismod tincidunt ut laoreet
dolore magna aliqguam erat
volutpat. Ut wisi enim ad
minim veniam, tincidunt ut
laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud
exerc.uis nostrud exerc.

v

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod

tincidunt ut laoreet dolore

magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis

nostrud exerc nummy nibh

euismod tincidunt ut laoreet

dolore magna aliquam erat
volutpat. Ut wisi enim ad
minimm veniam.

T

Page Title

Headline
Subheadline

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerc.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliqguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerc.

L

01

Nulla facilisis at vero
eros et accumsan et
iusto odio dignissim
qui luptatum.

03

Nulla facilisis at vero
eros et accumsan et
iusto odio dignissim
qui luptatum.

02

Duis autem vel eum
iriure dolor in
hendrerit in velit
molestie consequat.

04

Duis autem vel eum
iriure dolor in
hendrerit in velit
molestie consequat.

Page Title

Headline
Subheadline

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh
euismod tincidunt ut laoreet
dolore magna aliquam erat
volutpat. Ut wisi enim ad
minim veniam, quis nonmy
nostrud exerc.

Consectetuer adipiscing elit,
sed diam nonummy nibh
euismod tincidunt ut laoreet
dolore magna aliquam erat
volutpat. Ut wisi enim ad
minim veniam, ipsum dolor
dolor dolor quis nostrud
consectetuer ipsum.




6.0 Digital

6.2 PPT Template
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Inside Pages
Examples

Page Title

Headline
Subheadline

(o]

Nonummy Nibh
Euismod

[

Nonummy Nibh
Euismod

)

Laoreet Dolore
\VELLE]

-~
~

Laoreet Dolore
Magna

@

Nonummy Nibh
Euismod

Nonummy Nibh
Euismod

Page Title

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolore.

Headline Headline Headline Headline
Loremipsum 4,000 4,000 4,000
Consectetuer 2,000 2,000 2,000

VA7

0z0Z

120z

[44ir4

0zo¢

120z

zzoe

0zo¢

Lzoz

czoe

Page Title

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt.

2020

Dolore eu feugiat nulla
facilisis at vero eros et
accumsan

2022

Dolore eu feugiat nulla
facilisis at vero eros et
accumsan

VA7

Dolore eu feugiat nulla
facilisis at vero eros et
accumsan

Dolore eu feugiat nulla
facilisis at vero eros et
accumsan




6.0 Digital

Examples

6.3 Website
I a
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Saudi Commission for Health Specialties \/

TRAINING | ASSESSMENT | E-SERVICES

ABOUTUS | MEDIA |

aanll alanaill aagewl! ayall

"

Saudi Commission for Health Specialties

TRAINING | ASSESSMENT | E-SERVICES

ABOUTUS | MEDIA |

Competent Healthy
Community

Headline

Subheadline
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, .

sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi eincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerc.

L}

_ b
; ’ﬂ. 2|

=8
=,

=3
READ MORE

SR

Nonummy Nibh Laoreet Dolore

Nonummy Nibh
Euismod

Magna

Laoreet Dolore
Euismod

Nonummy Nibh
Magna

Euismod

54 | SCFHS | Brand Guidelines | Version 1.0



6.0 Digital

Examples

6.4 Email Signature

(Internal)

Regards,

Card Holder Name
Job Position

+966 59 000 0000 oo st g m\%
email@scfhs.org.sa Saudi Commission for Health Specialties V

6clody (oo 20100  jn W @SchsOrg | www.scfhs.org.sa
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7.0 Communications

7.1 Company Profile Grid System
7.2 Flyer

7.3 Mupi SCFHS
P anll Cflanaill apgeul amu%

7.4 Megacom Saudi Commissipn|for Health Specialfies ~ \g#” :_ \ R
7.5 Billboard E-Services

7.6 Rollup
Lorem ipsum dolor|sit amet, consegtetuer adipiscing

7 7 POSJ[@ rS elit, sed diam nopummy nibh euismpd|tincidunt ut
: laoreet dolore maghna aliquam erat yolutpat. Ut wisi

lenim ad minim venjam, quis nostrud exerci tation

7 . 8 M a g a Z| ﬂ e Ad ullamcorper suscigit lobortis nisl uff aliquip exea

OMPANY

c
/ PROFILE
01 02 03

Nonummy Nibh aoreet Dolore Consectetuer|
Euismod Magna \Adipiscing

Nulla facilisis at|vero eros Duis autem vel eum iriure Feugiat nulla fagilisis at
et accumsan et iusto odio dolor in hendrerjt in velit ero eros et accymisan et
dignissim qui luptatum. molestie conseqpat. iusto odio dignissim qui.
Nonummy Nibh Laoreet Dolore Consectetuer|
Euismod Magna IAdipiscing

Nulla facilisis at|vefo eros Duis autem vel eum iriure Feugiat nulla fadiligis at
et accumsan et iusfo odio dolor in hendrerjt ip velit ero eros et accyimsan et
dignissim qui luptatum. molestie consequat. iusto odio dignissim qui.

ww.scfhs.org.s 5 | COMPANY PROFILE

<!
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7.0 Communications

7.1 Company Profile Examples
ABOUT
Saudi Commission

for Health Specialtie
SCFHS

COMPANY

In 1403 AH, a Royal decree was issued approving
the Statute of the Saudi Commission for Health
Specialties (SCFHS). SCFHS is responsible for
supervising and evaluating training programs, as
well as setting controls and standards for the
practice of health professions. SCFHS launched its
work through its competent supervisory, executive
and specialist boards and committees. To date,
the number of adopted programs exceeded 37.

Based in Riyadh, SCFHS was established by Royal
Decree No. M/2, dated 6/2/1413 AH. SCFHS is a
scientific Commission which has legal personality,
and its Headquarter is located in the Diplomatic
Quarter, Riyadh, with several branches across the
Kingdom (Commission branches).

apageulldyysll aslonll  PO.Box 94656 Ligp  T.+966110000000.s  info.scihs.org.sa
www.scfhs.org.sa Kingdom of Saudi Arabia  Riyadh 11414 (3l F.+966 11000 0000 .5 05 | COMPANY PROFILE

VISION SCFHS

Competent Healthy E-Services
Commun ity e

laoreet dolore magna aliquam erat volutpat. Ut wisi

VALU ES enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip exea

« Innovation

+ Quality

* Professionalism

« Fairness

 Patient’s safety

MISSION

Protection and
promotion of Health led

by compassionate and O 1 0 2 0 3

competent practitioners.

Nonummy Nibh Laoreet Dolore Consectetuer
Euismod Magna Adipiscing

Nulla facilisis at vero eros Duis autem vel eum iriure Feugiat nulla facilisis at
et accumsan et iusto odio dolor in hendrerit in velit vero eros et accumsan et
dignissim qui luptatum molestie consequat. iusto odio dignissim qui
Nonummy Nibh Laoreet Dolore Consectetuer
Euismod Magna Adipiscing

Nulla facilisis at vero eros Duis autem vel eum iriure Feugiat nulla facilisis at
et accumsan et iusto odio dolor in hendrerit in velit vero eros et accumsan et
dignissim qui luptatum molestie consequat. iusto odio dignissim qui

05 | COMPANY PROFILE 05 | COMPANY PROFILE
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7.0 Communications

7.1

7.2
7.3
7.4
7.5
7.6
7.7
7.8
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Company Profile

Flyer

Mupi
Megacom
Billboard
Rollup
Posters
Magazine Ad

Grid System

eter

t He:
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| Glanaill ajagal
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Headling
Subheadli

11’4

ne

Lorem ipsum do
nonummy nibh ¢
olutpat. Ut wisi

Ut wisi enim ad mi

Lorem ipsum do

or|
ui
ein

on

sit amet, consed
mod tincidunt u
cidunt ut laoree
im veniam, quis

sit amet, consed

tefuer adipiscing e

ngstrud exerc.

tefuer adipiscing e

it,|sed diam

laoreet dolore magna aliquam erat
dolore magna aliguam erat volutpat.

it,|sed diam

A
TonUMmMMmy Hon

tt

AL R
moa-tmctaunt

y 4ol i "
tgoreet aotore mMagha atgquamerat

otutpat-Utwisi

n

en

- ad i vE

Mg, quis nostru

EXETC

Nonummy Nik
Euismod

=y

Laoreet Dolor
Magna

3

Nonummy Nik
Euismod

0

Laoreet Dolor
Magna

Lorem ipsum dol
Adipiscing| elit, sed ut

or sit cor

dle dolon

nsectett
diam

ler

X\ —

y A

Lorem ipsum do
consectetuer ad
sed diam nonum
euismod tincidu

lo
pi
m
nt.

sit ut
cing elit,
nibh

Lorem ipsum do
consectetuer ad
sed diam nonum
leuismod tincidu

or sit ut
piscing elit,
my nibh

=4

Lorem ipsum do
nonummy nibh ¢
olutpat. Ut wisi
Ut wisi enim ad

or|
ui
ein
mi

sit amet, consed
mod tincidunt u
cidunt ut laoree
im veniam, quis

tetuer adipiscing e

ldoreet dolore ma
dolore magna aliq|
ngstrud exerc.

it,|sed diam
gna aliquam erat
uam erat volutpat.




7.0 Communications

Examples
7.2 Flyer

Head li ne Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
. nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
SU bhead ll ne volutpat. Ut wisi eincidunt ut laoreet dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerc.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi eninim ad minim veniam, quis nostrud exerc.

fnf

Nonummy Nibh
Euismod

=

Nonummy Nibh
Euismod

h

Laoreet Dolore
[\ ELLE]

3

Laoreet Dolore
\YELLE]

Lorem ipsum dolor sit consectetuer
Adipiscing elit, sed utdle dolor diam

Competent Healthy N1 N

-
C O I I l I I l u n I ty Lorem ipsum dolor sit ut Lorem ipsum dolor sit ut

consectetuer adipiscing elit, consectetuer adipiscing elit,
sed diam nonummy nibh sed diam nonummy nibh
euismod tincidunt. euismod tincidunt.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat

volutpat. Ut wisi eincidunt ut laoreet dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerc.
aanll alnniill aagewdl duall

www.scfhs.org.sa Saudi Commission for Health Specialties \/
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7.0 Communications

7.3 Mupi
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Grid System
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7.0 Communications

Examples

7.3 Mupi
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Competent Healthy
Community

o ]%

in ¥ @SchsOrg | www.scfhs.org.sa Saudi Commission for Health Specialiies "

e A

Saudi Commission for Health Specialties V

Competent
Healthy
Community
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7.0 Communications

Grid System

7.4 Megacom
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7.0 Communications

7.4 Megacom
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Examples

Competent Healthy
Community

in ¥ @SchsOrg | www.scfhs.org.sa
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7.0 Communications

7.4 Megacom
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Examples

Competent Healthy
Community

in ¥ @SchsOrg | www.scfhs.org.sa




7.0 Communications

7.5 Billboard
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7.0 Communications

7.5 Billboard
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Examples

Competent Healthy
Community
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7.0 Communications

7.5 Billboard
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Examples

Competent Healthy
Community
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7.0 Communications
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Saudi Commigsion for Health Specialties V Saudi Commigsion for Health Specialties

Grid System

Competent Competent

[ X )
[ X )

16 Rollus HealthY Health)f

iN 3 @SdhsOrg | w.scfhs.prg.sa my @%4dhs0rg | w.scfhs.prg.sa
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7.0 Communications

7.6 Rollup
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Examples

&anll ilanAill &agewll diall %
A\~

Saudi Commission for Health Specialties

Competent
Healthy

Community
V4

in W @SchsOrg | www.scfhs.org.sa
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7.0 Communications

Grid System

7.7 Posters
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7.0 Communications

Examples

Competent Healthy

Communit
7.7 Posters y

Competent Healthy
Community

iny @SchsOrg | www.scfhs.org.sa i i in ¥ @SchsOrg | www.scfhs.org.sa [
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7.0 Communications

7.8 Magazine Ad
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7.0 Communications

Examples

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Nunc consectetur adipiscing elit. Nunc
faucibus tincidunt enim ut vehicula. faucibus tincidunt enim ut vehicula.
Suspendisse potenti. Fusce ac Suspendisse potenti. Fusce ac

7.8 Magazine Ad
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Competent Healthy

Community

www.scfhs.org.sa
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Saudi Commission for Health Specialties

imperdiet velit.

LOREM iPSUM

Suspendisse convallis a eros ac
dignissim. Nam pulvinar elit nec
neque consequat, fringilla sagittis
arcu rutrum. Lorem ipsum dolor sit
amet, consectetur adipiscing elit.
Nunc faucibus tincidunt enim ut
vehicula.  Suspendisse  potenti.
Fusce ac imperdiet velit. Donec
jaculis  rutrum  aliqguam.  Nunc
suscipit, quam vitae placerat
tempus, nulla neque varius urna,
euismod malesuada dolor libero sit
amet turpis. Nullam hendrerit, justo
tincidunt tristique sollicitudin, enim
enim accumsan risus, id dapibus

Suspendisse canvallis a eros ac
dignissim. Nam pulvinar elit nec
neque consequat, fringilla sagittis
arcu rutrum. Lorem ipsum dolor sit
amet, consectetur adipiscing elit.
Nunc faucibus tincidunt enim ut
vehicula.  Suspendisse  potenti.
Fusce ac imperdiet velit. Donec
jaculis  rutrum  aliqguam.  Nunc
suscipit, quam vitae placerat
tempus, nulla neque varius urna,
euismod malesuada dolor libero sit
amet turpis. Nullam hendrerit, justo
tincidunt tristique sollicitudin, enim
enim accumsan risus, id dapibus

imperdiet velit.

Suspendisse convallis a eros ac
dignissim. Nam pulvinar elit nec
neque consequat, fringilla sagittis
arcu rutrum. Lorem ipsum dolor sit
amet, consectetur adipiscing elit.
Nunc faucibus tincidunt enim ut
vehicula.  Suspendisse  potenti.
Fusce ac imperdiet velit. Donec
jaculis  rutrum aliguam. Nunc
suscipit, quam vitae placerat
tempus, nulla neque varius urna,
euismod malesuada dolor libero sit
amet turpis. Nullam hendrerit, justo
tincidunt tristique sollicitudin, enim
enim accumsan risus, id dapibus

Suspendisse canvallis a eros ac
dignissim. Nam pulvinar elit nec
neque consequat, fringilla sagittis
arcu rutrum. Lorem ipsum dolor sit
amet, consectetur adipiscing elit.
Nunc faucibus tincidunt enim ut
vehicula.  Suspendisse  potenti.
Fusce ac imperdiet velit. Donec
jaculis  rutrum  aliguam. Nunc
suscipit, quam vitae placerat
tempus, nulla neque varius urna,
euismod malesuada dolor libero sit
amet turpis. Nullam hendrerit, justo
tincidunt tristique sollicitudin, enim
enim accumsan risus, id dapibus

Etiam ullamcorper | aliquam mattis | Aenean et eros quis




— 8.0 Brand Graphics




8.0 Brand Graphics

8.1 Imagery Style
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Stock Image Style Original

Opposite are examples of stock
images that can be used throughout
all communications for SCFHS.

Stock Images are always produced
in black & white format only.

Black & White




8.0 Brand Graphics

8.1 Imagery Style
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Stock Image Style

Opposite are examples of stock
images that can be used throughout
all communications for SCFHS.

Stock Images are always produced
in black & white format only.

Layers
Q Kind . m@T O ®
Mormal -~ Opacity: 100%

Lock: $ N B Al 100% -

-

Gradient Map 1

Gradient Editor

Presets

Blues
Purples
Pinks

Reds

Mame: Custom

Gradient Type: Solid

Smoothness: - Yo
d

To achieve better black and
white, apply a gradient map of
black and white. Then, adjust the
smoothness and gradient colors
for your photos better look and
feel.

Cancel

Import...




8.0 Brand Graphics

8.1 Imagery Style
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Cutout Image Style Original

Opposite are examples of stock
images that can be used throughout
all communications for SCFHS.

Cutout Images are always produced
in black & white format only.

Black & White




8.0 Brand Graphics

8.1 Imagery Style

8.2 lcons & Illustration
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Gradient Style

Below are examples of stock images that can be
used throughout all communications for SCFHS.

Original

Gradient

White
Opacity: 100%
Location:100%

Green
Opacity: 50%
Location: 65%

Blue
Opacity: 80%
Location:100%




8.0 Brand Graphics

8.1 Imagery Style Gradient Style

Examples

annll alnnaill dyagewd] dumll CB N sl el S 1 &yl
Saudi Commission for Health Specialties V Saudi Commission for Health Specialties

mmmmm:wl@m% A m:gmﬂldhmﬂ%
A\

Saudi Commission for Health Specialties V Saudi Commission for Health Specialties
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8.0 Brand Graphics

8.1 Imagery Style Color Toning

The next few steps will guide you
through the steps to creating and Color
Toning images using the SCFHS colour
palette:

Dither

Perceptual

Layers

] Kind

Morrmal

Gradicnt Map 2

Step - 01

Click to create a new Adjustment Layer and then select
Gradient Map to discard colour.

Gradient map should be black and white
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8.0 Brand Graphics

8.1 Imagery Style Color Toning
Properties
The next few steps will guide you al
through the steps to creating and Color M O cradient M
Toning images using the SCFHS colour
palette:

Dither

Reverse

Step - 02

Click to create a new Adjustment Layer and then select
Gradient Map to discard colour.

Gradient map should be as shown

Please note this is only an example
and that every image will have a
different kind of color balance.
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8.0 Brand Graphics

8.1  Imagery Style Color Toning o

The next few steps will guide you
through the steps to creating and Color
Toning images using the SCFHS colour
palette:

'__'l I cradient Map

Dither

Ravarca

Gradicnt...p 1 copy

Step - 03

Click to create a new Adjustment Layer with the black and
white image as alpha channel and then select Gradient Map to
discard color.

The gradient map should be as shown.
Please note this is only an example

and that every image will have a
different kind of color balance.
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8.0 Brand Graphics

8.1 Imagery Style Colourising Original Colour Corrected

Example
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8.0 Brand Graphics

Creating SCFHS illustration voice
8.2 Icons & Illustration Our goal is to create a visual illustration
that’'s warm, friendly, and distinct
— to create a voice to be fresh and
unexpected.:

/;
N\

85 | SCFHS | Brand Guidelines | Version 1.0




8.0 Brand Graphics

8.2 Icons & lllustration
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Creating SCFHS illustration voice

Our goal is to create a visual illustration
that’'s warm, friendly, and distinct

— to create a voice to be fresh and
unexpected.

We want to keep it simple, clean, and
elegant, easy to follow, and understand
with the well-thought art direction of the
props element design.




8.0 Brand Graphics

8.2 Icons & lllustration
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Creating SCFHS illustration voice

Our goal is to create a visual illustration
that’'s warm, friendly, and distinct

— to create a voice to be fresh and
unexpected.

We want to keep it simple, clean, and
elegant, easy to follow, and understand
with the well-thought art direction of the
props element design.




8.0 Brand Graphics

8.2 Icons & lllustration

88 | SCFHS | Brand Guidelines | Version 1.0

Creating SCFHS illustration voice

Our goal is to create a visual illustration
that’'s warm, friendly, and distinct

— to create a voice to be fresh and
unexpected.

We want to keep it simple, clean, and
elegant, easy to follow, and understand
with the well-thought art direction of the
props element design.
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8.0 Brand Graphics

8.1 Imagery Style
8.2 Icons & Illustration
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Creating SCFHS illustration voice
Our goal is to create a visual illustration
that’'s warm, friendly, and distinct

— to create a voice to be fresh and
unexpected.

We want to keep it simple, clean, and
elegant, easy to follow, and understand
with the well-thought art direction of the
props element design.

We used the rule
of thirds and
implied lines for
a better design
composition.
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8.0 Brand Graphics

8.2 Icons & Illustration
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Creating SCFHS illustration voice
Our goal is to create a visual illustration
that’'s warm, friendly, and distinct

— to create a voice to be fresh and
unexpected.

We want to keep it simple, clean, and
elegant, easy to follow, and understand
with the well-thought art direction of the
props element design.

We used the rule
of thirds and
implied lines for
a better design
composition.
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8.0 Brand Graphics
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9.0 Giveaways

9.1 Promotional Items Examples

&nnll Gilanaill &agowll dumll %

Saudi Commission for Health Specialties
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Thank You




